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Abstract: This article critically examines the evolving landscape of faith-based resource mobilization for evangelism within 

contemporary American Christianity, arguing that traditional funding paradigms are increasingly inadequate in addressing the 

complexities of modern mission contexts. Historically, evangelistic efforts in the United States have relied heavily on tithes, 

offerings, and denominational support structures rooted in theological notions of stewardship and sacrificial giving. However, 

shifting socio-economic conditions, declining church attendance, generational changes in giving behavior, and increasing demand 

for financial transparency have necessitated a rethinking of how resources are generated, managed, and deployed for evangelistic 

purposes. 

Drawing on interdisciplinary insights from theology, nonprofit management, and economic sociology, the study explores both 

conventional and emerging funding models, including digital giving platforms, crowdfunding, strategic partnerships, and 

bivocational ministry approaches. It interrogates the theological foundations underpinning resource mobilization, questioning 

whether current practices align with biblical principles of stewardship, justice, and mission, or whether they reflect adaptation to 

market-driven dynamics within a neoliberal economic framework. The article further analyzes donor psychology, institutional 

accountability, and leadership ethics as critical variables influencing the sustainability and effectiveness of evangelistic funding. 

Through a conceptual and analytical approach, the study proposes a reconfigured framework for faith-based resource mobilization 

that integrates theological integrity with innovative financial strategies. It advocates for a shift from transactional giving models 

toward relational and impact-oriented funding ecosystems that prioritize transparency, community engagement, and measurable 

missional outcomes. Ultimately, the article contributes to ongoing scholarly and ecclesial conversations by offering a nuanced 

understanding of how American Christian institutions can sustainably finance evangelism in a rapidly changing cultural and 

economic environment. 
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Introduction 

Faith-based resource mobilization has historically functioned as the 

financial and theological backbone of evangelistic activity within 

American Christianity. From the early colonial church to the rise of 

modern megachurches and parachurch organizations, the capacity 

to generate and sustain financial resources has been intrinsically 

linked to the scope, reach, and effectiveness of evangelistic 

missions¹. At its core, this mobilization is grounded in deeply 

embedded theological constructs, particularly the doctrines of 

stewardship, sacrificial giving, and obedience to the Great 

Commission. These doctrinal imperatives have not only shaped the 

moral obligation of believers to give but have also legitimized 

institutional frameworks through which funds are collected, 

managed, and distributed for mission purposes². Consequently, 

evangelistic funding has traditionally been perceived not merely as 

an economic necessity but as a spiritual act of worship and 

participation in divine mission. 

However, the contemporary American religious landscape presents 

a markedly different context, characterized by structural, cultural, 

and economic shifts that challenge long-standing funding 

paradigms. One of the most significant transformations is the 

steady decline in institutional religious participation, reflected in 

reduced church attendance and membership across many 

denominations³. This decline has direct financial implications, as 

fewer active participants translate into diminished contributions 

through traditional channels such as tithes and offerings. 

Furthermore, the rise of religious pluralism and secularization has 

altered the competitive environment in which churches operate, 

requiring them to justify their relevance not only spiritually but 

also socially and economically⁴. Compounding this challenge is the 

emergence of new generational attitudes toward religion and 

financial giving. Millennials and Generation Z demonstrate distinct 

patterns of engagement compared to previous generations. These 

groups are less likely to commit to institutionalized forms of 

religion, yet they show a strong inclination toward causes that 

emphasize transparency, accountability, and measurable impact⁵. 

This shift necessitates a transition from obligation-based giving 

models to those that prioritize relational trust, social relevance, and 

demonstrable outcomes. In this evolving paradigm, the donor is no 
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longer a passive contributor but an active stakeholder who 

demands visibility into how resources are utilized⁶. 

In parallel, the broader socio-economic environment of the United 

States has introduced additional complexities into faith-based 

fundraising. Economic volatility, rising living costs, and widening 

income inequality have constrained disposable income for many 

households, thereby affecting charitable giving behaviors⁷. Within 

this context, churches and evangelistic organizations must compete 

not only with secular nonprofits but also with a growing array of 

social causes that appeal to donors’ ethical and humanitarian 

concerns. This competitive landscape has intensified the need for 

strategic and adaptive resource mobilization approaches⁸. As a 

response, many Christian institutions have increasingly adopted 

managerial and market-oriented strategies in their fundraising 

practices. Concepts such as donor segmentation, branding, 

performance metrics, and financial accountability have become 

more prominent in church administration⁹. While these approaches 

may enhance efficiency and sustainability, they also raise critical 

theological concerns regarding the potential commodification of 

faith and the risk of reducing spiritual practices to transactional 

exchanges¹⁰. This tension between theological authenticity and 

economic pragmatism remains a central issue in contemporary 

discourse on evangelistic funding. 

Simultaneously, technological advancements have opened new 

frontiers for resource mobilization. Digital platforms now enable 

online giving, mobile donations, and global crowdfunding 

initiatives, significantly expanding the reach and accessibility of 

evangelistic fundraising¹¹. Social media has further enhanced 

engagement by allowing ministries to communicate impact 

narratives in real time, thereby strengthening donor relationships 

and trust¹². These developments represent a shift toward more 

decentralized and participatory funding ecosystems. Additionally, 

collaborative funding models are gaining traction within American 

Christianity. Partnerships between churches, nonprofit 

organizations, and private sector actors have created opportunities 

for shared resources, increased efficiency, and broader outreach¹³. 

Such collaborations reflect an emerging recognition that 

evangelism in the modern era requires integrated and 

interdisciplinary approaches. However, they also demand strong 

governance frameworks to ensure accountability, ethical 

consistency, and mission alignment. 

Despite these innovations, significant gaps persist in both 

theoretical and practical understanding. There remains a disconnect 

between theological teachings on stewardship and the empirical 

realities of financial management within religious institutions¹⁴. 

Issues of transparency, leadership ethics, and donor confidence 

continue to influence the sustainability of evangelistic funding 

models¹⁵. Furthermore, limited scholarly integration across 

theology, economics, and organizational studies has resulted in 

fragmented approaches that fail to fully address the complexity of 

faith-based resource mobilization. This article, therefore, seeks to 

critically examine and rethink evangelistic funding within 

contemporary American Christianity by adopting an 

interdisciplinary framework. It aims to bridge the gap between 

theological integrity and financial innovation, proposing models 

that are both spiritually grounded and operationally sustainable. In 

doing so, the study contributes to a deeper understanding of how 

churches and mission organizations can effectively mobilize 

resources in a rapidly changing socio-economic and cultural 

environment¹⁶. 

Literature Review 

The discourse on faith-based resource mobilization for evangelism 

in contemporary American Christianity is both multidisciplinary 

and evolving, drawing from theology, economics, nonprofit 

management, and sociology of religion. Existing literature reveals 

a dynamic interplay between doctrinal principles, institutional 

practices, and socio-economic realities, each shaping how financial 

resources are generated and deployed for evangelistic purposes. 

Theologically, early and contemporary scholarship emphasizes 

stewardship as the foundational principle underpinning Christian 

giving. Classical works frame giving as a divine mandate rooted in 

biblical teachings, particularly the concepts of tithing, sacrificial 

generosity, and communal responsibility¹. Scholars argue that 

financial contributions are not merely transactional but constitute 

an act of worship and covenantal participation in God’s mission². 

This perspective is reinforced by ecclesiological studies that 

position the Church as a steward of both spiritual and material 

resources, entrusted with advancing the Great Commission through 

faithful management³. However, more recent theological critiques 

question the rigidity of traditional tithing models, suggesting that 

they may not adequately reflect the complexities of modern 

economic life and diverse income structures⁴. 

From a sociological standpoint, the literature highlights significant 

shifts in religious participation and giving behavior in the United 

States. Studies consistently document declining church attendance 

and membership, which directly impacts traditional revenue 

streams such as weekly offerings and denominational support 

systems⁵. Additionally, the rise of religious individualism and the 

increasing number of individuals identifying as religiously 

unaffiliated (“nones”) have altered the landscape of religious 

giving⁶. Scholars note that contemporary donors are less motivated 

by institutional loyalty and more by personal conviction, social 

impact, and organizational transparency⁷. This shift has led to a 

reconfiguration of donor engagement strategies within churches 

and evangelistic organizations. Economic analyses of religious 

giving further illuminate the structural challenges facing 

evangelistic funding. Research in nonprofit economics indicates 

that faith-based organizations operate within a competitive 

philanthropic environment, where they must contend with secular 

nonprofits for limited donor resources⁸. Theories of charitable 

giving, including altruism, social exchange, and public goods 

provision, have been applied to understand donor motivations 

within religious contexts⁹. These frameworks suggest that giving is 

influenced not only by spiritual beliefs but also by perceived 

benefits such as social recognition, emotional satisfaction, and trust 

in institutional effectiveness¹⁰. Consequently, financial 

sustainability in evangelism is increasingly linked to the ability of 

organizations to demonstrate accountability and measurable 

impact. 

A growing body of literature examines the adoption of managerial 

and market-oriented practices within church administration. 

Influenced by nonprofit management theory, many churches have 

incorporated strategic planning, performance measurement, and 

branding into their fundraising activities¹¹. This “marketization” of 

religious practice is often viewed as a pragmatic response to 

declining revenues and increased competition¹². However, critics 

argue that such approaches risk commodifying faith and 

undermining the spiritual ethos of giving¹³. The tension between 

efficiency and authenticity remains a central theme in this body of 

work, with scholars calling for a balanced approach that integrates 
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managerial competence with theological integrity. Technological 

innovation has also become a significant focus within recent 

studies on resource mobilization. The emergence of digital giving 

platforms, mobile payment systems, and crowdfunding 

mechanisms has transformed the way churches and ministries 

engage with donors¹⁴. Research indicates that online giving 

increases accessibility and convenience, particularly among 

younger demographics who are more digitally oriented¹⁵. Social 

media platforms have further enhanced fundraising by enabling 

real-time communication, storytelling, and community building¹⁶. 

Despite these advantages, scholars caution that digitalization 

introduces new challenges, including issues of data security, donor 

fatigue, and the potential for superficial engagement. 

Another important strand of literature explores collaborative and 

partnership-based funding models. Increasingly, churches are 

forming alliances with nonprofit organizations, philanthropic 

foundations, and private sector actors to support evangelistic 

initiatives¹⁷. These partnerships are seen as a means of leveraging 

complementary resources, expertise, and networks to achieve 

greater impact¹⁸. Studies highlight the benefits of such 

collaborations, including increased efficiency, scalability, and 

innovation in program delivery¹⁹. However, they also underscore 

the need for robust governance structures to ensure accountability, 

alignment of values, and equitable distribution of resources²⁰. 

Leadership and governance emerge as critical factors influencing 

the effectiveness of faith-based resource mobilization. Literature 

on organizational behavior emphasizes the role of ethical 

leadership, financial transparency, and institutional credibility in 

building donor trust²¹. Scandals involving financial 

mismanagement within religious organizations have heightened 

scrutiny and reinforced the importance of accountability 

mechanisms²². Scholars argue that sustainable evangelistic funding 

requires not only sound financial strategies but also integrity-

driven leadership that aligns financial practices with theological 

principles²³. Despite the breadth of existing research, notable gaps 

remain. One significant limitation is the fragmentation of literature 

across disciplines, with limited integration between theological 

reflection and empirical analysis²⁴. While theological studies 

provide normative frameworks for giving, they often lack practical 

applicability in contemporary organizational contexts. Conversely, 

economic and managerial studies offer practical insights but may 

overlook the spiritual dimensions of resource mobilization²⁵. This 

disconnect underscores the need for interdisciplinary approaches 

that bridge theory and practice. In summary, the literature on faith-

based resource mobilization for evangelism in American 

Christianity reveals a field in transition. Traditional models rooted 

in theological doctrine are being reshaped by socio-cultural shifts, 

economic pressures, and technological advancements. While 

innovative strategies offer new opportunities for sustainability and 

growth, they also raise critical questions about theological 

authenticity, ethical governance, and long-term viability. This study 

builds upon existing scholarship by seeking to integrate these 

diverse perspectives into a coherent framework for understanding 

and advancing evangelistic funding in the contemporary context. 

Theoretical Framework 

This study is anchored in an interdisciplinary theoretical 

framework that integrates theological, economic, and 

organizational perspectives to explain the dynamics of faith-based 

resource mobilization for evangelism in contemporary American 

Christianity. The complexity of evangelistic funding necessitates a 

multidimensional approach that captures both spiritual imperatives 

and institutional realities influencing how resources are generated, 

managed, and sustained. 

1. Stewardship Theory 

Stewardship Theory provides the foundational theological basis for 

this study. It posits that all resources ultimately belong to God and 

are entrusted to believers for responsible management in alignment 

with divine purposes¹. Within this framework, giving is understood 

as a moral and spiritual obligation rooted in obedience, 

faithfulness, and participation in God’s mission. Financial 

contributions are therefore not merely economic transactions but 

acts of worship and covenantal engagement². This theory 

establishes the normative dimension of evangelistic funding, 

emphasizing accountability to both divine authority and the faith 

community. 

2. Public Goods Theory 

Public Goods Theory offers an economic lens for understanding 

evangelism as a non-excludable and non-rivalrous good³. The 

dissemination of the Gospel benefits all individuals without 

diminishing its availability, thereby creating a collective social and 

spiritual good. However, this characteristic introduces the “free-

rider problem,” where individuals may benefit from evangelistic 

efforts without contributing financially⁴. This theory explains the 

structural challenges in mobilizing resources and highlights the 

need for mechanisms that encourage collective responsibility in 

giving. 

3. Social Exchange Theory 

Social Exchange Theory provides insight into donor behavior by 

conceptualizing giving as a reciprocal process influenced by 

perceived benefits and relational dynamics⁵. While theological 

perspectives emphasize altruism and spiritual obligation, empirical 

evidence suggests that donors are also motivated by intangible 

returns such as emotional satisfaction, social recognition, and trust 

in institutional effectiveness⁶. This theory is particularly relevant in 

contemporary contexts where transparency, accountability, and 

relational engagement significantly influence giving patterns. 

4. Resource Dependence Theory (RDT) 

Resource Dependence Theory explains how organizations adapt 

their strategies in response to external resource constraints⁷. 

Churches and evangelistic institutions rely heavily on donor 

contributions and are therefore influenced by economic conditions, 

demographic shifts, and competitive pressures. This dependence 

drives innovation in fundraising strategies, including 

diversification of income streams, digital giving, and strategic 

partnerships⁸. RDT highlights the adaptive nature of faith-based 

organizations in sustaining evangelistic activities. 

5. Institutional Theory 

Institutional Theory examines how cultural norms, societal 

expectations, and regulatory frameworks shape organizational 

practices⁹. In the context of American Christianity, increasing 

demands for transparency, accountability, and ethical governance 

have influenced how churches manage financial resources. Many 

institutions have adopted business-like practices to enhance 

legitimacy and donor trust¹⁰. However, this adaptation also raises 

concerns about the potential erosion of theological identity and 

spiritual authenticity. 
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6. Transformational Leadership Theory 

Transformational Leadership Theory emphasizes the role of 

visionary and ethical leadership in mobilizing resources and 

inspiring collective action¹¹. Leaders within churches and 

evangelistic organizations are instrumental in shaping financial 

culture, building donor trust, and aligning resource mobilization 

with mission objectives. Effective leadership ensures that 

fundraising practices are not only efficient but also ethically 

grounded and theologically consistent¹². 

7. Integrated Theoretical Perspective 

These theories collectively provide a comprehensive framework 

for understanding faith-based resource mobilization. Stewardship 

Theory establishes the theological foundation; Public Goods and 

Social Exchange Theories explain donor behavior; Resource 

Dependence and Institutional Theories illuminate organizational 

adaptation; and Transformational Leadership Theory underscores 

the importance of leadership. This integrated approach enables a 

holistic analysis of evangelistic funding, recognizing it as a 

complex interaction between belief systems, economic realities, 

and institutional strategies¹³. In summary, the theoretical 

framework underscores that evangelistic funding is not merely a 

financial or administrative function but a deeply theological and 

organizational process. It provides a structured lens through which 

sustainable, transparent, and mission-aligned resource mobilization 

strategies can be developed and evaluated within contemporary 

American Christianity. 

Discussion 

The findings of this study reveal that faith-based resource 

mobilization for evangelism in contemporary American 

Christianity is undergoing a profound transformation shaped by 

theological tensions, economic realities, and organizational 

adaptation. At the center of this transformation lies a critical 

paradox: while the theological mandate for giving remains 

constant, the mechanisms and motivations through which resources 

are mobilized are increasingly fluid and context-dependent. From a 

theological standpoint, Stewardship Theory continues to provide a 

strong normative foundation for evangelistic funding. The enduring 

emphasis on giving as an act of worship and obedience reinforces 

the spiritual legitimacy of financial contributions¹. However, the 

discussion highlights a growing disconnect between doctrinal 

expectations and practical outcomes. Traditional models such as 

tithing, once considered stable and sufficient, are proving less 

effective in a context marked by declining church participation and 

changing donor attitudes². This suggests that while theological 

principles remain relevant, their application requires 

reinterpretation within contemporary socio-economic realities. The 

application of Public Goods Theory further illuminates structural 

challenges inherent in evangelistic funding. As a non-excludable 

good, evangelism suffers from the free-rider problem, where 

beneficiaries may not contribute to its financial sustainability³. This 

dynamic is particularly evident in modern contexts where religious 

content is widely accessible through digital platforms, often 

without direct cost to the consumer. Consequently, churches and 

ministries must navigate the tension between maintaining open 

access to the Gospel and securing the resources necessary to 

sustain its dissemination⁴. This tension calls for innovative funding 

mechanisms that balance inclusivity with financial responsibility. 

Social Exchange Theory provides a compelling explanation for 

evolving donor behavior. The discussion indicates that 

contemporary donors are increasingly motivated by relational and 

outcome-based factors rather than institutional obligation⁵. 

Transparency, accountability, and demonstrable impact have 

become critical determinants of giving decisions. This shift 

challenges churches to move beyond transactional models of 

fundraising toward more relational and participatory approaches. 

Donors now expect to be engaged as partners in mission, with clear 

communication regarding how their contributions translate into 

tangible evangelistic outcomes⁶. Failure to meet these expectations 

risks eroding trust and diminishing financial support. Resource 

Dependence Theory underscores the adaptive strategies employed 

by churches in response to financial uncertainty. The increasing 

adoption of digital giving platforms, crowdfunding initiatives, and 

diversified income streams reflects an organizational shift toward 

resilience and sustainability⁷. These innovations demonstrate the 

capacity of religious institutions to respond strategically to external 

pressures. However, the discussion also raises concerns about over-

reliance on market-driven approaches, which may inadvertently 

shift the focus from mission to financial performance⁸. The 

challenge, therefore, lies in leveraging these tools without 

compromising theological integrity. 

Institutional Theory adds another layer of complexity by 

highlighting the influence of societal expectations on church 

practices. The growing demand for financial transparency and 

ethical governance has compelled many churches to adopt formal 

accountability structures and professional management systems⁹. 

While these developments enhance credibility and donor 

confidence, they also introduce the risk of institutional 

isomorphism, where churches conform to secular organizational 

models at the expense of their distinct spiritual identity¹⁰. This 

raises important questions about how faith-based organizations can 

maintain their theological distinctiveness while meeting external 

standards of legitimacy. Leadership emerges as a decisive factor in 

navigating these tensions. Transformational Leadership Theory 

emphasizes the role of visionary leaders in aligning financial 

practices with mission and values¹¹. The discussion reveals that 

leadership integrity, communication, and strategic clarity are 

critical in fostering a culture of generosity and trust. Leaders who 

effectively articulate the connection between giving and mission 

are more likely to inspire sustained donor engagement¹². 

Conversely, leadership failures—particularly in areas of financial 

mismanagement or ethical lapses—can have severe consequences 

for institutional credibility and resource mobilization. 

An important insight from this study is the increasing centrality of 

technology in evangelistic funding. Digital platforms have 

expanded the reach of fundraising efforts, enabling churches to 

engage with global audiences and younger demographics¹³. 

However, the discussion also identifies potential risks, including 

donor fatigue, reduced personal connection, and the 

commodification of religious content. While technology offers 

efficiency and scalability, it must be integrated thoughtfully to 

preserve the relational and spiritual dimensions of giving¹⁴. 

Moreover, the emergence of collaborative funding models reflects 

a shift toward collective approaches to evangelism. Partnerships 

between churches, nonprofits, and private sector actors have 

created opportunities for resource sharing and increased impact¹⁵. 

These collaborations align with Resource Dependence Theory by 

reducing reliance on single funding sources. However, they also 

require careful governance to ensure alignment of values and 
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equitable distribution of resources. The success of such models 

depends largely on trust, transparency, and shared mission 

objectives¹⁶. 

Despite these advancements, the discussion identifies persistent 

gaps in integrating theological and empirical perspectives. Many 

churches struggle to reconcile doctrinal teachings on giving with 

the practical demands of financial management in a competitive 

and complex environment¹⁷. This gap underscores the need for 

frameworks that are both theologically grounded and operationally 

viable. Without such integration, resource mobilization efforts risk 

being either spiritually disconnected or strategically ineffective. In 

summary, the discussion demonstrates that faith-based resource 

mobilization for evangelism in American Christianity is 

characterized by both continuity and change. While foundational 

theological principles remain intact, their expression is being 

reshaped by cultural shifts, economic pressures, and technological 

innovation. The challenge for contemporary churches is not merely 

to adopt new funding strategies but to do so in a manner that 

preserves theological integrity, fosters donor trust, and ensures 

long-term sustainability. Addressing this challenge requires an 

integrated approach that brings together theology, economics, and 

organizational leadership to redefine how evangelistic missions are 

financed in the modern era¹⁸. 

Research Gaps 

The existing body of literature on faith-based resource mobilization 

for evangelism in contemporary American Christianity, while 

extensive and multidisciplinary, reveals several critical gaps that 

limit both theoretical advancement and practical application. These 

gaps highlight the need for deeper, more integrated, and 

contextually responsive research. 

1. Lack of Integration Between Theology and Financial 

Practice 

A significant gap lies in the disconnect between theological 

doctrines of giving and the practical realities of financial 

management within churches and evangelistic organizations¹. 

While stewardship, tithing, and sacrificial giving are well 

articulated in theological literature, there is limited empirical 

research demonstrating how these principles are operationalized in 

modern fundraising systems². This fragmentation results in models 

that are either theologically sound but practically weak, or 

operationally efficient but spiritually disconnected. 

2. Limited Empirical Studies on Evangelistic Funding Models 

Much of the existing research is conceptual or descriptive, with 

insufficient empirical data evaluating the effectiveness of different 

funding models for evangelism³. There is a lack of comparative 

studies assessing traditional approaches (e.g., tithes and offerings) 

versus contemporary methods such as digital giving, 

crowdfunding, and partnership-based funding⁴. This limits the 

ability to identify best practices and evidence-based strategies for 

sustainable resource mobilization. 

3. Inadequate Focus on Donor Behavior in Religious Contexts 

Although Social Exchange Theory and economic models have 

been applied to charitable giving, there is limited research 

specifically examining donor psychology within evangelistic 

contexts⁵. Key factors such as trust, spiritual motivation, perceived 

impact, and generational differences remain underexplored. In 

particular, there is insufficient data on how Millennials and 

Generation Z engage with evangelistic funding and what drives 

their giving decisions⁶. 

4. Insufficient Exploration of Digital Transformation Impacts 

While digital platforms are increasingly central to fundraising, 

there is a gap in understanding their long-term implications for 

faith-based giving⁷. Existing studies tend to focus on adoption and 

short-term outcomes rather than sustainability, donor retention, and 

the quality of engagement. Issues such as digital fatigue, reduced 

personal connection, and ethical concerns related to data usage 

require further investigation⁸. 

5. Weak Governance and Accountability Framework Analysis 

There is limited scholarly attention on the effectiveness of 

governance structures in ensuring financial accountability within 

churches⁹. Although transparency and ethical leadership are 

frequently emphasized, there is a lack of rigorous analysis on how 

accountability mechanisms influence donor trust and funding 

sustainability¹⁰. This gap is particularly critical given the increasing 

scrutiny of financial practices in religious organizations. 

6. Underdeveloped Contextual and Cultural Analysis 

Much of the literature treats American Christianity as a 

homogeneous entity, with insufficient attention to denominational, 

cultural, and socio-economic diversity¹¹. Variations in giving 

practices across different church traditions, ethnic communities, 

and income groups are not adequately explored. This limits the 

generalizability of existing findings and the development of 

context-specific funding models¹². 

7. Limited Research on Collaborative and Partnership Models 

Although partnerships between churches, nonprofits, and private 

sector actors are emerging, there is minimal research evaluating 

their effectiveness in evangelistic funding¹³. Key issues such as 

governance, value alignment, resource sharing, and long-term 

sustainability of such collaborations remain under-theorized and 

under-researched¹⁴. 

8. Absence of Longitudinal Studies on Funding Sustainability 

Most studies provide cross-sectional analyses, offering only a 

snapshot of funding dynamics at a particular point in time¹⁵. There 

is a lack of longitudinal research tracking how funding models 

evolve and perform over extended periods. This gap makes it 

difficult to assess sustainability, adaptability, and resilience in 

changing economic and cultural environments¹⁶. 

9. Neglect of Ethical Tensions in Market-Oriented Approaches 

While the adoption of business and market-based strategies in 

church fundraising is widely acknowledged, there is insufficient 

critical analysis of the ethical implications¹⁷. Questions regarding 

the commodification of faith, manipulation of donor behavior, and 

the balance between mission and profit-oriented thinking remain 

inadequately addressed¹⁸. 

10. Limited Interdisciplinary Frameworks 

Finally, there is a notable absence of fully integrated 

interdisciplinary frameworks that combine theology, economics, 

sociology, and organizational theory into a cohesive model for 

understanding resource mobilization¹⁹. Existing studies tend to 

operate within disciplinary silos, thereby limiting comprehensive 

analysis and innovative solutions²⁰. 
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Summary of Gaps 

Collectively, these gaps indicate that the field of faith-based 

resource mobilization for evangelism is still developing and 

requires more rigorous, data-driven, and interdisciplinary research. 

Addressing these limitations will be essential for designing funding 

models that are not only sustainable and efficient but also 

theologically grounded and ethically sound in contemporary 

American Christianity²¹. 

Recommendations 

Based on the analysis of faith-based resource mobilization for 

evangelism in contemporary American Christianity, several 

strategic, theological, and organizational recommendations emerge. 

These are intended to strengthen sustainability, enhance 

accountability, and align financial systems with both mission and 

modern contextual realities. 

1. Integrate Theological Principles with Financial Management 

Systems 

Churches and evangelistic organizations should develop structured 

frameworks that intentionally connect stewardship theology with 

practical financial planning¹. This includes translating doctrines of 

giving into clear operational policies, budgeting systems, and 

accountability mechanisms. The integration ensures that financial 

decisions remain theologically grounded while still responsive to 

modern economic demands². 

2. Adopt Evidence-Based Fundraising Models 

There is a need for greater reliance on empirical data in designing 

and evaluating evangelistic funding strategies³. Churches should 

systematically assess the effectiveness of traditional giving models 

compared to emerging approaches such as digital fundraising, 

crowdfunding, and hybrid funding systems. Evidence-based 

evaluation will enable ministries to identify high-impact and 

sustainable funding mechanisms⁴. 

3. Strengthen Donor Engagement and Relationship 

Management 

Faith-based organizations should transition from transactional 

fundraising approaches to relational engagement models⁵. This 

includes consistent communication, impact reporting, and 

participatory involvement of donors in mission activities. Building 

trust through transparency and feedback loops is essential for 

sustaining long-term donor commitment, especially among 

younger generations⁶. 

4. Expand Digital Fundraising Capacity Responsibly 

Given the growing importance of technology in resource 

mobilization, churches should invest in robust digital infrastructure 

for giving and communication⁷. However, this expansion must be 

guided by ethical considerations, including data privacy, financial 

transparency, and avoidance of donor fatigue. Digital tools should 

enhance, not replace, relational aspects of giving⁸. 

5. Improve Financial Governance and Accountability Structures 

Religious institutions should establish stronger internal and 

external accountability systems⁹. This includes regular financial 

audits, transparent reporting, and the implementation of 

independent oversight committees where appropriate. Strengthened 

governance enhances donor trust and reduces the risk of financial 

mismanagement¹⁰. 

6. Develop Context-Sensitive Funding Strategies 

Churches should recognize the diversity within American 

Christianity and tailor funding models to specific cultural, 

denominational, and socio-economic contexts¹¹. A one-size-fits-all 

approach is ineffective; instead, localized strategies that reflect 

community values and capacities should be prioritized¹². 

7. Promote Ethical Leadership Development 

Leadership training programs should emphasize ethical 

stewardship, financial integrity, and mission-centered decision-

making¹³. Transformational leaders play a critical role in shaping 

organizational culture and donor confidence. Continuous 

leadership development ensures that financial practices remain 

aligned with theological and moral standards¹⁴. 

8. Encourage Strategic Partnerships and Collaboration 

Churches and evangelistic organizations should actively pursue 

partnerships with nonprofits, philanthropic foundations, and private 

sector actors¹⁵. Such collaborations enable resource sharing, 

expanded outreach, and improved efficiency. However, 

partnerships must be governed by clear agreements that preserve 

mission integrity and shared values¹⁶. 

9. Invest in Longitudinal Research and Monitoring Systems 

To improve sustainability, churches and academic institutions 

should support long-term studies on evangelistic funding models¹⁷. 

Continuous monitoring and evaluation systems will help track 

performance, adaptability, and donor behavior over time. This will 

contribute to more resilient and adaptive funding strategies¹⁸. 

10. Develop Interdisciplinary Frameworks for Resource 

Mobilization 

There is a strong need to integrate theology, economics, sociology, 

and organizational studies into unified frameworks for 

understanding evangelistic funding¹⁹. Such interdisciplinary 

models will provide more comprehensive insights and support the 

development of innovative, balanced, and contextually relevant 

solutions²⁰. 

Summary 

Overall, these recommendations emphasize the need for a balanced 

approach that combines theological faithfulness with 

organizational innovation. By adopting these strategies, American 

Christian institutions can enhance the sustainability, credibility, and 

effectiveness of evangelistic funding while remaining true to their 

spiritual mission²¹. 

Conclusion 

This study has critically examined faith-based resource 

mobilization for evangelism within contemporary American 

Christianity, highlighting the complex interplay between 

theological convictions, economic realities, and organizational 

adaptation. The analysis demonstrates that while the theological 

foundations of giving—rooted in stewardship, obedience, and 

participation in the Great Commission—remain stable, the 

practical mechanisms for mobilizing and sustaining financial 

resources are undergoing significant transformation. 

The discussion reveals that traditional funding systems such as 

tithes and offerings, though still theologically significant, are 

increasingly constrained by declining institutional religious 
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participation, shifting donor expectations, and broader socio-

economic pressures¹. At the same time, emerging models such as 

digital fundraising, crowdfunding, and strategic partnerships are 

reshaping the landscape of evangelistic financing, offering new 

opportunities for reach, efficiency, and engagement². However, 

these innovations also introduce challenges related to 

accountability, donor trust, and the preservation of theological 

integrity. 

The application of multiple theoretical lenses—Stewardship 

Theory, Public Goods Theory, Social Exchange Theory, Resource 

Dependence Theory, Institutional Theory, and Transformational 

Leadership Theory—has provided a comprehensive understanding 

of the dynamics at play. Together, these frameworks demonstrate 

that evangelistic funding is not merely a financial activity but a 

deeply integrated process involving belief systems, human 

behavior, and institutional structures³. The synthesis of these 

perspectives underscores the necessity of interdisciplinary 

approaches in addressing the complexities of modern faith-based 

resource mobilization. 

Importantly, the study highlights that sustainability in evangelistic 

funding depends not only on resource availability but also on trust, 

transparency, ethical leadership, and relational engagement with 

donors⁴. Churches and evangelistic organizations that fail to adapt 

to these evolving expectations risk financial instability and 

diminished mission effectiveness. Conversely, those that embrace 

innovation while remaining anchored in theological principles are 

better positioned to thrive in a rapidly changing environment. 

Despite emerging advancements, significant gaps remain in both 

research and practice, particularly in integrating theological 

reflection with empirical financial analysis and in developing long-

term, context-sensitive funding models⁵. Addressing these gaps 

will require continued interdisciplinary collaboration, empirical 

research, and practical experimentation within faith communities. 

In conclusion, rethinking evangelistic funding in contemporary 

American Christianity is both a theological and strategic 

imperative. It calls for a balanced framework that honors biblical 

principles of stewardship while embracing innovative, transparent, 

and sustainable financial practices. Such an approach ensures that 

evangelistic missions remain both spiritually faithful and 

operationally viable, enabling the Church to effectively fulfill its 

mission in an increasingly complex and dynamic world⁶. 
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